
that the resolution process is 
fair to both farmer and agent.
•  Marking and reports 
on unsold livestock
A livestock agent has to 
mark each animal or other 
livestock product received 
for sale in such a manner that 
it is distinguishable from all 
other animals or livestock 
products received for sale. 

Agents also have to comply 
at all times with the provisions 
of the Stock Theft Act (No. 57 
of 1959) and the Animal 
Identification Act (No. 6 of 2002).
•  Sale of livestock
A livestock agent who sells a 
principal’s livestock by way of 
an auction must comply with the 
provisions of Section 45 of the 
Consumer Protection Act (No. 68 
of 2008) and the regulations 
promulgated in terms of this act 
to the extent that they apply to the 
sale of livestock by auctioneers.
•  Sales notes
After each sale, a livestock agent 
has to issue a sales note, as well 
as a removal certificate, before the 
livestock concerned is removed 
from his/her custody (or from 
the custody from anyone who 
held the livestock on his/ her 

behalf). The certificate must 
comply with the provisions of 
Section 8 of the Stock Theft Act. 
The following must be 
indicated on a sales note:
• A serial number; 
• The name or code mark 
of the livestock agent;
• The date of the sale concerned;
• The name of the principal;
• In the case of a credit sale, 
the name and physical and 
postal address of the buyer;
• The kind, gender and 
description of livestock sold, and 
the quantity and/or weight sold. 
• The price at which each 
such quantity and/or weight 
was sold, and the designation 
of the premises at which 
the sale took place.
•  Other provisions
The rules also include the 
procedures to be followed 
with respect to financial 
interests, conflict of interest 
and management policy; other 
duties of livestock agents and 
employees; information about 
service providers; information 
on buyers to whom credit 
was granted; information 
about services rendered; risk 
management control measures; 
and publicity and advertisements.
• Phone the RPO at 012 349 1102/3  
or by email at rpo@lantic.net.
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RIGHT: 
A livestock agent 

who auctions a 
principal’s livestock 

must comply with 
the Consumer 
Protection Act.

chris nel

The Red Meat Producers’ Organisation 
welcomes the new codes of conduct 
for livestock agents, who are now 
all required to be registered with the 
Agricultural Produce Agents’ Council .

Protecting 
producers’ 
interests

This page is sponsored  
by the red meat industry

The Registrar of Agricultural 
Produce Agents 
recently announced in 

the Government Gazette that 
Section 10(b) of the Agricultural 
Produce Agents Act (No. 12 
of 1992), affecting livestock 
agents, would be applied 
with immediate effect.

The rules serve as a code of 
conduct for livestock agents and 
employees and have the full 
support of the national Red Meat 
Producers’ Organisation (RPO). 

According to the new 
legistration, any agent that 
markets a farmer’s livestock 
must be registered with the 
Agricultural Produce Agents 
Council (APAC). This stipulation 
also applies to produce agents 
marketing by-products such as 
wool, hides or skins. (Visit apac.
co.za to confirm if an agent is 
registered with the APAC.)

Every livestock agent and 
every employee owes a fiduciary 
duty to his/her principal and 
must, at all times, render his/ her 
services honestly and with due 
skill, care and diligence. He/ she 
must also have the requisite 
knowledge, skills and experience.

The rules include the 
following, inter alia:
•  Basic systems and procedures 
A livestock agent must 
maintain an internal complaint 
resolution system, and ensure 
that complainants have 
full knowledge of the 
procedures for resolution 
of their complaints. The 
agent also has to ensure 
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