
in Europe is highly 
complicated and results 
in frequent recalls.
• Africa has 160 million 
cattle, 30 million of 
which are in Sudan.
• Uruguay’s annual  
per capita beef 
consumption is 100kg. 
Hormones have 
been banned in beef 
production and full local 
traceability is in place.
• In poor countries, 
livestock manure 
comprises 70% of soil 
fertility amendments.
• Feed costs are down, 
especially grain, but 
the cost of protein 
for feed is high.
• Organic food production 
uses 20% more resources 
and has a higher 
carbon footprint.
• The world’s one billion 
subsistence farmers carry 
the greatest burden of 
zoonotic diseases such 
as rabies and brucellosis. 
The OIE encourages the 
veterinary authorities of 
its members to use the 
international food safety 
standards of CODEX  
when setting food 

safety standards in 
their own countries.

QUALITY AND VALUE
Consumers rank price, 
taste and nutritional value 
highest when buying meat.
Origin and traceability 
are also very important. 
There is a growing need 
for trademarks, but 
they must be backed by 
quality assurances.

Consumers’ social 
conscience is increasing. 
Sustainability and animal 
welfare are important, and 
consumers also demand 
less packaging material. 
If two products are of the 
same quality and price, 
social issues will be the 
main selling point. 

The signals from 
the congress were 
clear: red meat is in 
demand, consumers 
expect responsible, 
environmentally friendly 
production practices, and it 
is possible to produce and 
conserve at the same time.
• Phone the Red Meat 
Producers’ Organisation  
on 012 348 1933. Visit 
www.rpo.co.za.

Representatives from 
43 countries attended 
the International 

Meat Secretariat’s 20th 
congress in Beijing, China. 
Gerhard Schutte and Jaco 
Maré attended on behalf 
of the national Red Meat 
Producers’ Organisation.

The following 
were highlighted:
• The world population 
will increase from seven 
billion currently, to 
nine billion in 2050.
•  Due to population 
growth, income growth 
and urbanisation, the 
planet must produce 
70% more food in 
the next 40 years.
• Global meat consumption 
will grow for the 
foreseeable future, as 
will the demand for 
livestock commodities.
• Ninety percent of 
livestock production 
will be consumed in 
the country of origin.
• There will be a greater 
increase in demand for 
food, specifically meat, 
in developing countries.

• The increased demand 
for meat has led to real 
growth in meat prices and 
this trend will continue.
• Discussion at the 
congress focused to a large 
extent on the Chinese 
market, which currently 
imports 1,5 million 
tons of meat – mainly 
of chicken and pork – 
annually. This amount 
is steadily increasing.
• The per capita 
consumption of red meat 
in China is currently 
60kg/ year and growing.
• There has been a shift 
towards large-scale 
industrial production 
of poultry and pork.
• China has the biggest 
sheep herd in the world 
– 300 million – yet is 
still a net importer of 
mutton and lamb. 
• Canada exports  
50% of its beef and 
70% of its pork.
• While the EU is 
experiencing slow 
growth, Asia’s GDP 
is growing fast.
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BELOW:
More and more 
consumers are 
demanding 
that animals be 
properly cared 
for, and social 
issues such as 
sustainability 
and packaging 
are increasingly 
strong 
determinants in 
buying decisions.
FW ARCHIVE

PROMOTIONAL ARTICLE

The 20th International Meat Secretariat (IMS) congress 
took place in Beijing, China, from 14 to 16 June.

Rosy future for red meat
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